










The associations guarantee ad placements if bookings and materials 
are received before:

Wednesday at 4 PM week prior

Planning community newspapers on the Prairies just got a whole lot easier

*Deadlines are subject to revision due to holidays. Adherence to the deadlines included herein will 
guarantee placement in ALL planned publications. Bookings made after this deadline will be subject 
to the terms and conditions of the individual publications and/or associations.					   
									       
*NO cancellations will be accepted after deadlines. In the case that a booking is cancelled after the 
deadline, each association reserves the right to invoice for the space being cancelled.	

*If material is not received by deadline, each association reserves the right to handle this issue with 
each newspaper, cancelling the ad where applicable. The association also reserve the right to invoice 
for ad space that had to be cancelled due to late material.

*Bookings are subject to the individual credit policies of the  placing associations. Each association 
reserves the right to limit the amount and term of credit.	

Booking Terms and Conditions
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Fonts

All fonts must be embedded. We prefer that you 
turn subsetting off. When possible, use Type 1 
Postscript fonts instead of Truetype fonts. Please 
do not use CID (AKA OpenType or Multi-byte) or 
Multiple Master fonts.

Image Resolution

Distiller should be set for Bicubic Downsampling 
to 200 dpi for Color and Grayscale Bitmap 
Images, and 600 dpi for Monochrome Bitmap 
images.

Image Compression

Grayscale and colour images should be 
compressed using ZIP compression and a 
quality setting of 8-Bit. Please don’t set image 
compression to JPEG or AUTOMATIC. Black and 
white line art images should be compressed 
using ZIP or CCIT Group 4 compression.

Process Colour Ads

Please provide a composite (CMYK) version of 
any process color ads. Pre-separated files are no 
longer necessary.

Spot Colour Ads

Please provide a composite spot-color PDF 
file. Also provide a CMYK composite file (for 
papers that run the ad on a CMYK page). 
Pre-separated files are no longer necessary.

Adobe InDesign

Write a Postscript file using File/Print. Then distill 
the Postscript file using Adobe Acrobat. EPS files 
from InDesign and Quark sometimes leave out 
necessary elements. Please do not eport the ad 
as a PDF straight out of InDesign.

Colour Settings

Colour settings should be set to “Leave Color 
Unchanged.” Overprint settings should be 
“Preserved”, but turn off Undercolor Removal, 
Transfer Functions and Halftone Information. In 
any version of Distiller (except v.4) set Transfer 
Functions to “Apply”. Users of Distiller 4 should 
turn off “Preserve Transfer Functions”.

Security Settings

Please do not enable any security settings.

Proof your PDF

Please print and review a copy of the finished 
PDF file before submitting it. Check particularly 
to ensure that fonts are embedding properly. 
Acrobat 6.0 Professional users should check the 
color separations using Acrobat Professional’s 
color separation tool.

Black & White Ads

Please do not use colour of any kind in a black 
and white ad. Don’t assume that newspapers 
will print your ad in grayscale to remove colour. 
Your ad may appear on a page that is being 
colour separated. Acrobat 6.0 Professional users 
should check the color separations to using 
Acrobat’s color separation tool.

Advanced Distiller Settings

In Distiller’s Advanced settings, turn on “Preserve 
Level 2 Copypage Semantics.” “Preserve OPI 
Information” must be turned off.

File Compression

PDF files, by definition, are compressed. However, 
it is a good idea to archive prior to transmission 
using Stuffit (Macintosh) or ZIP (Windows) to 
avoid corruption during transmission.

PDF Production Guide
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In order to provide our clients with a seamless transfer of electronic ad material, 
each piece of creative is subject to a rigorous pre-flighting process to ensure all 

files are press ready.

We understand and appreciate the huge investments associated with the creative for print 
campaigns. For this reason, we take every step necessary to ensure that our publications reproduce 
the creative as it was intended. From the time we receive your ad material, it undergoes a battery 

of checks with the pre-flighting process to guarantee proper replication within all publications. Once 
we are confident that material is press ready, it is distributed to each publication via our electronic 

material distribution system.

Regional Associations are also available for additional creative services from dealer/branch 
pub-setting to complete ad creation. For additional information, contact any of our regional 

Co-ordinators.

Clients are asked to provide AdWest with the proper amount of lead time required, to ensure material 
is ready to go. Please refer to the  AdWest Rate Card  for a listing of newspaper material deadlines 

Sample Pre-Flight Report

Material Handling



adwest

Credit Terms

Transient and new accounts require cash with 
order. All other accounts are at net 30 days. 
No cash discount available. Account payable 
in Canadian funds. Interest at 2% per month 
charged on overdue accounts. All published 
prices are subject to GST. 

Rate Changes

Each regional associations and member 
newspapers reserve the right to change rates 
upon 60 days notice, and are not bound by 
any conditions appearing on contracts or 
copy instructions when such conflicts with the 
provisions of member newspapers. Advertising 
at other than the published rates will not be 
accepted. We (regional associations) reserve 
the right to hold both the advertiser and its 
advertising agency jointly and severely liable for 
such monies that are due and payable to the 
member newspapers.  

Commission

15% commission will only be paid to accredited 
agencies on the gross rates as posted for space 
and color. Mechanical production, special 
services and freestanding inserts are billed net.

Cancellations

No cancellations accepted after deadline. 
In the case that a booking is cancelled after 
deadline, regional association reserves the right 
to invoice for the space being cancelled.

Rate Differences

From time to time, discrepancies may appear 
between the posted rates and those of 
individual newspapers’ rate cards or those 
published in Canadian Advertising Rates and 
Data (CARD). In cases of such discrepancies, the 
rates contained in the current AdWest Rate Card 
shall be used.

Advertising Content / Liability

All accepted ads are subject to the approval 
of regional associations and its member 
newspapers. We reserve the right to delete 
any words or phrases deemed by regional 
associations or a member newspaper to 
be objectionable, or to refuse to publish an 
advertisement. 

Regional associations shall not be responsible 
for any loss or damage to any advertiser or 
third party resulting from the failure of an 
advertisement to appear in any or all of the 
member newspapers or from any error or 
omission in any advertisement published. 
We reserve the right to place the word 
‘advertisement’ over any paid announcement.

Advertisers and advertising agencies assume 
liability for content (including text, representa-
tions and illustrations in advertisements printed) 
and also assume responsibility for any claims 
arising from those made against the member 
newspapers.

Make-good insertions will not be granted as 
a result of minor errors that do not affect the 
value of the whole advertisement. Member 
newspapers’ liability will not exceed the cost of 
that area of the space occupied by the error, 
whether the error is due to the negligence of its 
servant or otherwise. There shall be no liability for 
non-insertion beyond the amount paid for such 
advertisement. 

Terms and Conditions


